Montana Main Street Responsibilities

FY 2009 Q4 Plan Status 1.0: Turning the Montana Tourism and
recreation Vision into reality
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REVIENASIES

1.4.2.4.1: MT Main Victor
Street revitalize Bjornberg
[Montana's historic
downtowns as O * - H
vibrant
destinations for
travelers.

1.4.2.4.1.1: Tap Victor
assistance from Bjornberg
IMT Main Street
Program, MT
Historic
Preservation
Office, MT
Historical Society,
and Natl Main Tactic
Street Center to
designate historic
districts, obtain
restoration and
redevelopment
resources, and to
interpret MT's
community history.

1.8.1.2: Expand 0 Victor o
and strengthen the Bjornberg
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Montana Main
Street Program to
improve downtown
vitality, and extend
visitor stays and
spending.

1.8.2.3.2: MT Main Victor
Street improve Bjornberg
availability and
visibility of public 0O » -+ L
parking for visitors
in downtown
commercial areas.
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